
Fund raising by Direct Mail                           Ontario Wildlife Rescue  2022 v.2 
 
 How	to	build	a	great	list	(most	important	part)		
a) –	names	of	people	who	bring	in	animals		
b) –	collect	names	full	mailing	addresses,	phone	and	emails	
c) –	past	donners	$,	supplies,		

	
Data	base	(keep	it	simple	0		
a) -excel		
b) –	able	to	export	CSV	file	for	mailing	house		
c) –	record	donations	to	database		

	
	
Mailer	(center	piece)		
a) –	size	8	½	x11	(2	page)	or	11	x17	(4	page)		
b) –	not	to	slick	(uncoated	paper)		
c) –	black	and	white	or	4	colours	,	avoid	to	many	large	solids	and	bleeds		
A) –	message	“what	you	do,	what	is	the	story	“		
B) –	why	they	should	donate	(release	stories,	special	projects)		

	
Donation	Form	(asking	for	money)		
a) –	no	bigger	than	4	x	9		
b) –	tick	off	boxes	for	amount	and	one	blank	space		
c) –	possible	in	integration	with	center	piece	and	address	label		

	
Return	Envelope		
a) –	4	x	9	(donation	form	fits	in)		
b) –	return	address,	not	postage	paid,	ink	black		

	
Outside	Envelope		
a) -	#10	window	(4	1/8	x	9	½)	white		
b) –	ink	two	colour	or	4	color	no	bleeds		
c) –	message	on	envelope	(why	open	–	subject	line)		
d) –	postal	indicia		

	
Postage	and	Sorting		
							a)-	Personalized	Mail	(bulk	rate	lower	postage		
							b)-	used	a	mailing	house,	get	quotes	(Gail	Shades	of	Hope	partner	in	
mailing	house)	



							
Frequency		

a) -		three	to	4	times	per	year	(November	or	December	a	must)		
b) -		test	-test	–	test	(track	results	Direct	mail	is	a	science	not	an	art)		
c) –	Salvation	Army	direct	mail	($	50.00	donation	gets	samples)		

	

OUR WILDLIFE NEEDS US more than ever!

PO Box 87, Pefferlaw, ON  L0E 1N0
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